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I, COURSE OBJECTIVE

The course deals with microcconomic theoey ot ap inermediate level. 10 has four basic goals.
[ T expand knowledge and understanding of microeconodmic woels beyond the elementary level.

Z, T enhance the understamiting of the theary of the consumer, and the theories of production, cost,
price, output and nput determination onder voricds market structanes

k] To use mathemabcal wechaiques, maunly caleulus, 18 4 method of teaching microcconomic theory,
m adidition o te verbal and disgrammatical methods,

a Ta develop an ability to use the theory io solve theoretical problems and w apply it Lo “real world”
phenoimena

Lt | would like to emphasize that this is @ couess in ecopomics, no¢ in mathematics.  While the
understanding of the mathematics and its economic intérprétation will be reflected in the final grades
af students of this course, the stdent will be tested muinly oo their understanding and application
of mucroeconomie theory.  This s especially true for the finsl examination.  However, anyone who
fas already completed EC 1010, EC 1020 and of least MA 1130 oc MA 1140, and i willing o waoek
hard eaough o enhance hsher economic and mathematical skills is welcome to altend this course,
and can expect 1o complete it successfilly

Remember that, by its naure, this courss is a theoretical one, Most of the class lime is required 10
enahie the students to master microeconomic tools and theory, Applications are o be found mainly
in the lextbooks, 10 assignmems and in exams. The knowledpe which will be acquired in this course
will be useful when lnking other economic courses such as industrial organization, international
wade, labour econdmics, urban economics ete,, and business courses in foance, markering, cost
ACCOUNTInE efc.
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Due to the limited time, we may not be able to cover all of the above, bot we will try-
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