Grande Praivie Regional College
Business Administraiion

BA 2190 Consumer Befiavior 3{3-00UT

Course Outline Winter 1999

Instructor: Tracy Aylward

Office; Ci07

Telephone: 5302017

Office Hours: 121 p.m, Monday, Wednesday. Friday, or by appt.

Required Text: . Paul Peter, Terry € Olson, and Jerry A. Rosenblatt (1 996,

Understanding Consumer Behavior {First Canadian

Edition}, Toronto: MeGraw-Hill Ryerson

Thus text provides the bulk of matenal vou will study for this course. | may also provide
you with handouls, articles, case studies. or other materials. These are to be read and
studied, as you would o texthook chaprer.,

Course Description:

This course involves the analysis of ¢onsumer behavior, With the use of case studies,
students will explore practical outlets for quantitative and qualitative consumer behavior
analysis tools, in terms of goods and services murketing {n bath industrial and COnsLImer
cnvironments,

Course Format:

BA 2190 consists of 3 hours of weekly instruction Tuesday and Thursday, 1:30 - 3 pm.
The classwork will include a combination of lectures, class discussions, videos, group
work and presentations, and case studies.

Course Objectives:

Marketing begins and ends with the consumer - from determining consumer needs 10

providing consumer satisfaction.  Thus a clear understanding of consumers is eritical in

successlully managing the marketing function in any organization, whether profil or

nonprefit. The objectives of this course are:

* Tointroduce the student o the study of consumer behavior in 3 Canadian context:

* To understand people’s consumption-related behaviors;

» To understand how consumer behavior aids marketing managers in develaping,
evaluating, and implementing effective marketing strategies;




* To examine many concepts and theorics rom the behavioral sciences. analyre their

usclulness for developing marketing stratepy, and then develop and evaluate
marketing strategy that will influence a consumer’s hehavior,

Prerequisite: BA1090 or Consent of Instructor

University Transferability: Some universities may accepl this course as transferable.

Check with the receiving university for confimation.

Course Evaluation: The following components will determine vour prade:
Case Studics and Presentation Al
Midterm 1 5%
Term Project 2000
Final Exam 25%,

** Details on Case Stodies/Presentation and Term Project attached to Course Outline,

Motes:

L]

L

All assignments are due at the beginning of class on the due date. Upauthorized late
assignments, i accepted, will be penalized at 10% per day lale.

It iz mandatory to complete all components to receive eredit for this course.

Case Studies and Term Project must be word processed or tvpewTitlen.

Regular auendance is eritical for success In BA 2190, [ vou are unable 1o aitend
class or pass in a case study on time, please speak to me before class,

Chapters and other material assigned to be discussed on a given day should be read
and prepared in advance of the class, as outlined in the Course schedule below,

Course Schedule:

January 7 Introduction, Course Outline, Chapter |
Jamgary 12 Chapter 2
January 14 Chapter 3
January 19 [n-Class Case Analvsis
Case ¥.2 Wal-Mart Canada
Junuary 21, 26 Chapter 4
Cuse V.3 Ralph Lanren
Tanuary 28 Chapter 5
Febraary 2, 4 Chapter 6

Case V.5 Black & Decker




February 9, 11

February 16
February 18
February 2226

March 2.4

March %, 11

March 16, 18

March 23, 23

March 30, April |

April 6, B

April 13

April 15

Chapter 7
Case V.o Coca-Cala

Video Fresentation, Heview bor Midierm
Midterm Examination

Winter Hreak

Chapter &

Case V. 7 Buying a Lancer
Chapter ¢

Chapter 14, 11
Case V.10 Price-Costeo

Chapter 12, 13
Case V.12 Baurer In-Line Skates

Chapter 14

Case V.14 Movie Theatres

Chapter 15, 16

Case V.16 Hyatt & Marriott Building
Retirement Housing

Chapter 17

Eeview and Prepare for Final Exam
Term Project Due

Details on Case Studies and Term Project

Case Studies (6 - § Pages)

There will be one sampla case, Case V.2 ‘Wal-Mart Canada, discussed in class on January
14, All studenis are expected (o prepare the cases before class and be ready to discuss the
material. Eight other cases have aiso been identified in vour course outline. At least one
of these cases mus| be prepared in Groups of 4 or § students, and be présented in class on
the day i is assigned in the course schedule. Written submissions must also be prepared
for two other cases. We will decide amongst the class whether you wish to use your
groups tor all three of the written case analvsis or just the one being presented. The cases
will be graded at 10% pér wrilten casc analysis and 10% will be allocated (o the
presentation portion of your case. Presentations should be approximately 35 - 45 minutes

in duration.




Term Project, due Apr. 15 - Conssmer Analysis Term Paper

Thiz Term Project should be written individually, Students should sclect a marketing
problem that interests them, preferably a rather specilic and falelv narrow riurkeding
stratepy issue. A suitable lopic is any problem that imvolves o marketing strategy.  |ssues
mvelving voe of the 41 in the marketing mix can work well - a price change, a new
product intreduction, a store remodeling problem, a segmentation issue, ete, - virtually
any article on marketing in Fortme, Business Week, Globe & Mail, Financial Post
Advertizing Age, has the makings of a term paper,

The Project {in an outline that will be provided 1o vou later) will be written as a shor
report 10 management, s0 students should consider themselves as consultants (o
management regarding the preblem they select, The paper is the student’s preliminary
report an the problem and possible solution, therefore students should describe the
marketing strategy problem and identify the specific consumer behavior 1ssues/problems
inherent in thal problem. Finally, students should analyze the consumer behavior issues
and make recommendations for marketing strategies,

** The Paper should be limited 10 10-15 typewritten pages, and students should submit a
short | page deseription of the marketing problem they intend tw uddress in their paper for
my approval by March 4,




