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The author of best seller Duct Tape 
Marketing is in Grande Prairie on 
Feb. 11 to show small business own-
ers how to harness the power of the 
Internet for their companies. 

The seminar, featuring small busi-
ness marketing expert John Jantsch, 
will be hosted by CRI ς the Centre 
for Research & Innovation ς and the 
Grande Prairie and District Chamber 
of Commerce. It is scheduled to be-
gin at 7 p.m. at the Grande Prairie 
Regional College Theatre. 

άL ŀƳ ƭƻƻƪƛƴƎ ŦƻǊǿŀǊŘ ǘƻ ŎƻƳƛƴƎ 
ƴƻǊǘƘΣέ ǎŀȅǎ WŀƴǘǎŎƘΦ άhƴŜ ǘƘƛƴƎ L 
know is that while small businesses 

everywhere 
face similar 
cha l lenges, 
more remote 
communities 
have special 
issues that 
ŀǊŜ ǳƴƛǉǳŜΦέ 

Jantsch was 
r e c e n t l y 
named one of 
the top five 
marketers of 

the year by invesp.com and tied for 
4th as top marketers by                             
MENG in 2009. He practices what he 
                                 preaches and has 
                                                built an  

o n l i n e  p r e s e n c e  t h a t                             
enhanced his offline marketing ef-
ŦƻǊǘǎ ǎƻ ǎǳŎŎŜǎǎŦǳƭƭȅ ǘƘŀǘ ƘŜΩǎ ōŜπ
come a highly sought and hard to 
get speaker. 

άIŀǾƛƴƎ WƻƘƴ ŎƻƳŜ ǘƻ ƻǳǊ ŎƻƳƳǳπ
ƴƛǘȅ ƛǎ ŀ ƘǳƎŜ ŀǎǎŜǘΣέ ǎŀȅǎ wƛŎƪ 
.ŜŜǎƻƴ ƻŦ ǘƘŜ /wLΦ ά.ǳǎƛƴŜǎǎ ƻǿƴŜǊǎ 
will learn more in 90 minutes than 
they could in nine hours on their 
own.  We needed someone with an 
international presence to come here 
and help increase the marketing ca-
pacity of our region. The better our 
companies can market, the better 
and more stable our region be-
ŎƻƳŜǎΦέ 

Duct Tape Marketing is founded 
chiefly on the principle that market-
ing should become integrated 
within a business. This will make it 
more manageable and improve re-
sults. Applying this approach to 
online efforts is where companies 
adopting the Duct Tape philosophy 
will excel. 

άCƻǊ ŀƴȅƻƴŜ ǎǘŀǊǘƛƴƎ ƻǳǘΣ ǘƘŜȅ ƴŜŜŘ 
to understand the tools available so 
they can make better choices, 
whether they decide to tackle it on 
their own or hire someone to do it 
ŦƻǊ ǘƘŜƳΣέ ǎŀȅǎ .ŜŜǎƻƴΦ  
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70% of people in your city or town use the internet to search for 
LOCAL businesses - Source - Kelsey Group 

In 90 minutes with John Jantsch, you will learn... 

Specific Strategies to Harness the Power of the Internet 
for your Local Business. 

Thursday, Feb. 11, 2010 
7:00 pm - 8:30 pm 

Douglas J. Cardinal Theatre, GPRC 

  Chamber of  
Commerce Members 

Receive a copy of  
 Duct Tape Marketing Book 

 

FREE! 

    REGISTER TODAY 
    CRI Office in Centre 2000 
    11330-106 Street, Grande Prairie 
    1-877-539-2808 or online at www.marketingGP.com  

Gen. Admission 

Students 

 Book Online 
 

Receive a copy of Duct                         
Tape Marketing Book                       

($15.99 value) for 
 

$10.00                      

 
 

 
 

 

 

John Jantsch is a  
marketing and digital 

technology coach, 
award winning social  
media publisher and 
author of Duct Tape 

Marketing: The  
Worldôs Most Practical 

Small  Business 
Marketing Guide 

Small Business Marketing Guru Coming to GP  
 Written by Jennifer Metituk ï Marketing Matters ï Duct Tape Authorized Coach   



The results of a recent survey have 
motivated the Peace Region Eco-
nomic Development Alliance 
(PREDA) to move ahead with the 
establishment of the Peace Region 
Rural Manufacturers Association 
(PeRRMA). The formation of this 
industry networking group, would 
provide leadership and resources to 
rural manufactures and community 
leaders allowing them to collabo-
rate on larger scale projects, supply 
chains, value chains and shared 
technologies. Through PeRRMA, 
members will be able to take advan-
tage of new business and industry 
opportunities of mutual benefit, 
which could lead to greater rural 
sustainability. 

tŜwwa!Ωǎ ōŜƴŜŦƛǘǎ Ŧƛǘ ǿŜƭƭ ǿƛǘƘƛƴ 
tw95!Ωǎ ƻǇŜǊŀǘƛƴƎ ǾŀƭǳŜǎΥ ōǳƛƭŘƛƴƎ 
on a grass roots economy; market-
ƛƴƎ ƻƴŜΩǎ ŎƻƳǇŜǘƛǘƛǾŜ ŀǎǎŜǘǎ ŀƴŘ 
advantages; facilitating collabora-
tion; and embracing creativity and 
innovation.  

Funding from PREDA, along with a 
Rural Community Adaptation Pro-
gram Grant from Alberta Agriculture 
and Rural Development, is allowing 
this project to move ahead. The 
Centre for Research & Innovation 
(CRI), a GPRC/PREDA partnership, 
will manage the project and Lloyd 
Sherk has been hired as Project Co-
ordinator. 

For further information or to join 
PeRRMA, please contact Lloyd Sherk 
at 780-814-2777 or email 
perrma@telus.net  

After a successful application for 
funding from IRAP, the CRI is moving 
ŦƻǊǿŀǊŘ ǿƛǘƘ ƛǘΩǎ /ƻƳǇǊŜƘŜƴǎƛǾŜ 
Market and Competitive Technical  
Intelligence Research Program.  

The CRI has identified a lack of 
strong market and related competi-
tive intelligence service within the 
region. Since the success of innova-
tive companies requires on-going 
developmental intervention during 
the cycle of product innovation, the 
CRI will use this program to build 
ƛƴŘƛǾƛŘǳŀƭ ŎƭƛŜƴǘΩǎ ŎŀǇŀŎƛǘȅ ŦƻǊ ƳŀǊπ
ket research and competitive intelli-
gence capacity and thereby build 
ǘƘŜ ǊŜƎƛƻƴΩǎ ŎŀǇŀŎƛǘȅΦ 

The program will be delivered by  
different consultants or consulting 
teams with established national cali-
ber expertise utilizing workshops, 
speakers and mentoring to deliver 
ƛǘΩǎ ƳŜǎǎŀƎŜΦ ²ƘŜƴ ŎƻƳǇƭŜǘŜΣ ǘƘŜ 
program should boast  more robust 
regional innovation support agen-
cies, completed market research 
and market development strategies 
and at least one self-sustaining mar-
ket research network within the re-
gion. 

The first in the series will feature  
John Jantsch, author of Duct Tape 
Marketing, with his workshop, 
ά{ǇŜŎƛŦƛŎ {ǘǊŀǘŜƎƛŜǎ ǘƻ IŀǊƴŜǎǎ ǘƘŜ 
Power of the Internet for your Local 
.ǳǎƛƴŜǎǎέΣ ƻƴ CŜōǊǳŀǊȅ мнǘƘ ŀǘ /Ŝƴπ
tre 2000. This will be followed by a 
w o r k s h o p  p r e s e n t e d                              
by Eureka! Ranch in March.  

Guru in GP  
Continued from page 1  

άLƴǾŜǎǘƛƴƎ ȅƻǳǊ ƳŀǊƪŜǘƛƴƎ ŘƻƭƭŀǊǎ 
more wisely and where they will get 
ŀ ōŜǘǘŜǊ ǊŜǘǳǊƴ ǎƘƻǳƭŘ ōŜ ǘƘŜ ƎƻŀƭΦέ 

ά¢ƘŜȅ ŘƻƴΩǘ ǘŜŀŎƘ ǘƘƛǎ ƛƴ ǎŎƘƻƻƭΣέ 
says Carla Rakestraw, a local Duct 
Tape Marketing fan and owner of 
¦ƭǘƛƳŀǘŜ tǊƻƳƻǘƛƻƴǎΦ  ά¢Ƙƛǎ ƛǎ ǊŜŀƭΣ 
ǇǊŀŎǘƛŎŀƭ ŀƴŘ ŜŦŦŜŎǘƛǾŜΦ LǘΩǎ ŀŎǘǳŀƭƭȅ 
amazing how you can feel in control 
of something where you normally 
ŘƻƴΩǘ ŦŜŜƭ ŀǎ ŎƻƳŦƻǊǘŀōƭŜΦ LǘΩǎ ŜȄπ
tremely important to keep learning 
and absorbing new ideas for your 
business, and having John here 
ƳŀƪŜǎ ƛǘ ǎƻ ŜŀǎȅΦέ 

The CRI looks forward to the semi-
nar helping business owners in the 
region and having the services it 
provides to Innovators profiled. 

ά¢ƘŜ /wL ƛǎ ƘŜǊŜ ǘƻ ƘŜƭǇ ŀƴȅƻƴŜ ǿƘƻ 
wants to know how to get their in-
ǾŜƴǘƛƻƴ ƻǊ ǇǊƻŘǳŎǘ ǘƻ ƳŀǊƪŜǘΣέ ǎŀȅǎ 
.ŜŜǎƻƴΦ ά²Ŝ ƘŀǾŜ ŀ ƭƻǘ ƻŦ ǊŜǎƻǳǊŎŜǎ 
ŀǘ ƻǳǊ ŘƛǎǇƻǎŀƭ ǘƘŀǘ Ŏŀƴ ƘŜƭǇΦέ 

ά!ǘ ǘƘŜ ŜƴŘ ƻŦ ǘƘŜ ŘŀȅΣ ǘƘŜ LƴǘŜǊƴŜǘ 
is changing ς the old days of sticking 
a website up and hoping the dollars 
ǿƛƭƭ Ŧƻƭƭƻǿ ŀǊŜ ƎƻƴŜΣέ ǎŀȅǎ WŀƴǘǎŎƘΣ 
ƻƴŜ ƻŦ ǘƘŜ ƪŜȅƴƻǘŜǎ ŀǘ ƭŀǎǘ ƳƻƴǘƘΩǎ 
Word of Mouth Assoc. event in Las 
Vegas. 

άbŜǿ ƳŜŘƛŀ ƳŜŀƴǎ ŀ ƭƛǘǘƭŜ ōƛǘ ƳƻǊŜ 
ǳƴŘŜǊǎǘŀƴŘƛƴƎΦ Lǘ ŘƻŜǎƴΩǘ ƳŜŀƴ 
huge dollars. But you have to start 
getting plugged in now before your 
ŎƻƳǇŜǘƛǘƛƻƴ ǇŀǎǎŜǎ ȅƻǳ ōȅΦέ 

Tickets to the event are available 
online at www.marketinggp.com or 
at CRI ς 780-539-2807 

A GPRC/PREDA Partnership  

IRAP  
Marketing Program  

Unveiling PeRRMA  

mailto:perrma@telus.net
http://www.marketinggp.com



