Don't Miss...

John Jantsch is a
marketing and digital
technology coach,

award winning social ‘ mm
media publisher and
author of Duct Tape
Marketing: The
Worl dés Most
Small Business
Marketing Guide

The Most Powerful Marketing
Seminar of 2010
70% of people in your city or town use the internet to search for
LOCAL businesses - Source - Kelsey Group
In 90 minutes with John Jantsch, you will learn...
Specific Strategies to Harness the Power of the Internet
for your Local Business.

Thursday, Feb. 11, 2010
7:00 pm - 8:30 pm
Douglas J. Cardinal Theatre, GPRC

$3999 Bonus

Gen. Admission Book Online

$19.99

Students

Chamber of

Commerce Members
Receive a copy of
Duct Tape Marketing Book

FREE!

Receive a copy of Duct
Tape Marketing Book
($15.99 value) for

$10.00

REGISTER TODAY
CRI Office in Centre 2000

11330-106 Street, Grande Prairie
1-877-539-2808 or online at www.marketingGP.com
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Small Business Marketing Guru Coming to GP

Written by Jennifer Metituk 7 Marketing Matters 1 Duct Tape Authorized Coach
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Guru in GP

Continued from page 1
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