Grande Prairie entrepreneurs invited to enter the Dragons’ Den 
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Dragons Den host Dianne Buckner 
	


Seven years ago Renee Charbonneau started the Belt Drive Betty website for motorcycle enthusiasts. 

On Saturday, Charbonneau – Belt Drive Betty personified – will enter the Dragons' Den to pitch her idea to expand her online newspaper and community directory on a global scale. 

But there won't be any slaying in this den. 
Rather, Charbonneau will try to convince a team of producers from the popular CBC venture capitalist reality program Dragons' Den to send her to Toronto where she will pitch her idea to the Dragons – five business experts – in hopes they will invest in her project. 

"All of my research and development is now finally complete and done and I'm invested as far as I can be. Now I need partners to help grow the business," she said. 

"I'm ready to take my information and network and start marketing that information to the American tourist, to the international tourist. My whole goal is to market Canada and the Canadian sandbox to motorcycle tourists." 

Open auditions 

The producers will hold open auditions Saturday for anyone who'd like to appear on the show. 

Currently on a cross-country tour scouting participants for the upcoming sixth season, the producers expanded their search to around 40 markets – some old and some new – with Grande Prairie on the itinerary for the first time. 

"We're quite excited about that," said host Dianne Buckner from Toronto. 

"We're hopeful that we're going to tap into some fresh ideas there and fresh people and generate some good ideas for the show."

Bruce Rutley, executive director of the city-based Centre for Research & Innovation (CRI), said the organization informed some of its clients about the audition. 

"I think it's a recognition by the Dragons' Den and CBC that there are inventors and people with ideas in the Peace Country," Rutley said. 

One of the clients the CRI worked with was Charbonneau. 

"I've been working with the CRI to perfect my pitch and I've got my product and I've got my samples to bring them and hopefully they'll see the value in what I'm doing," she said. 

She describes Belt Drive Betty as a marketing company to help businesses attract more motorcycle enthusiasts and for those enthusiasts to find businesses that want to work with them. 

"Motorcycle enthusiasts want to know three things: Where can I ride my motorcycle to that's going to be interesting and unique and fun? Where can I stay? Where can I eat where I'm going to be welcome? And that's what I provide." 

Charbonneau said she is looking forward to showing off her projects. 

"I'm hoping that my pitch is successful and that the producers like what they see," she said. 

"Obviously when I will get nervous is when I actually face the Dragons, if I get selected which I'm hoping to." 

How can Charbonneau and other hopefuls impress the producers enough to offer them a chance to appear on the show next season? 

"The idea is to make a presentation that shows what you would do for the Dragons," Buckner said. 

"We want to see what you would do in the Den. So if they've got props, if they've got prototypes, if they have a demonstration they would do, that's what they should bring. 

"Show it the way you're going to show it on TV because that's what the producers will be evaluating." 

The venue for the auditions will be Room L106 at the Grande Prairie Regional College. 

The auditions – open to all regardless of experience – will run noon to 7 p.m. 

If an entrepreneur impresses the producers, they may be invited to make the same pitch in Toronto where the sixth season will be filmed. 

Green incentive 

In addition to possibly earning cash and investment from the five-member panel, an extra incentive has been added this year. 

Entrepreneurs with an eco-friendly business, invention, or idea could qualify for a $100,000 Greenvention prize from Sun Chips. 

"The green phenomenon has been growing right from the first year. But I would say every year there have been more of the eco-friendly pitches, and the Dragons' interest level has definitely grown year by year," Buckner said. 

Buckner offered a set of criteria that the producers will be looking for in local entrepreneurs: Confidence in themselves and the product; knowing their numbers and being realistic; and showing exactly how they intend to turn a profit. 

"A great pitch can mean many different things. It can be a fabulous business idea that nobody has ever heard before. But sometimes it can be just a great demonstration, or someone who's got a great personality." 
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